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• This report is an analysis of a number of stories posted over a three-month period from 

January 18-April 16, 2019 and does not include A/B testing. For consistency, however, all of 

our advertising went to the same audience during the three-month study period.

• We measured 116 Facebook posts.

• All were boosted posts from the Clean Energy Canada page.

• With paid promotion, we targeted moderate Canadians via swing ridings (Conservative or 

other).

• 4.4 million Canadians in 39 ridings (189 postal codes in Facebook) were targeted.        

Quebec was excluded. 

We examined our results in two ways:

Reach and engagement: This gave us a holistic view of what really performed 

well and was consistent with what we’ve seen over the last two years. However, 

it includes our organic audience and therefore is a mix of friendlies and people 

from swing ridings (essentially, moderate Canadians). 

Good for determining “viral” stories. 

 See pages 5-22.

Cost-per-engagement: By looking at how much it was costing us to advertise 

each story to our swing audience, we got a clearer sense of how certain stories 

performed with moderate Canadians; we broke this down further by gender 

and age. 

Good for determining preferred stories among moderate Canadians. 

 See pages 23-27. 

Our approach



4

Each of our 116 tested stories supported one or more of these themes:

1. Climate solutions will help you upgrade your life to a better, affordable version. 

2. It’s actually the clean economy that’s our best opportunity. 

3. The federal government needs to lead on climate change and clean solutions. 

4. Carbon pricing works. 

5. Climate change is already costly—it will only get more so. 

These themes were woven into stories falling into five main categories: 

Electric vehicles, climate change, climate leadership, energy, and carbon pricing.

What to post?

29%

Electric vehicles

Carbon pricing

Climate leadership

Energy

Climate change

21%18%

17%

16%

Stories by category
*See appendix of all stories on pages 26-48
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Reach and engagement

Extremely high performers

High performers
Poor performers

Average performers

8%
9%18%

66%

There were 9 extremely high performers

50,000+ reach | 5,000+ engagements

10 high performers

30,000+ reach | 3,000+ engagements

76 average performers

10,000 - 30,000 reach | Under 3,000 engagements

And 21 poor performers

Under 10,000 reach | Under 1,000 engagements

The following data includes reach and engagement from 

our organic audience of friendlies as well as moderate 

Canadians from the swing ridings we targeted. The results 

helped us to determine “viral” stories.    



6

Extremely high performers

• 6 of the 9 top performers involved electric transportation. 

• Stories that did the best? Motorcycles, excavators, and airplanes (we’ve also seen this with 

electric ferries). Electric cars did well too. 

• However, based on our swing audience data from the boosted posts, we saw that 

engagement with electric transportation stories were heavily male (71% average). So while 

these types of stories do very well, we can assume that we’re engaging a predominantly male 

audience.  

• Milestone stories were also very successful. Especially when it’s symbolic (ie. turning an 

oil tailings pond into Western Canada’s biggest solar farm). With the two milestone stories 

that fell into this category, we saw better gender parity among the swing audience compared 

to the electric transportation stories. While men still had higher engagement, women were 

engaging more (42% average engagement for women).

• Climate change being more expensive than the carbon tax was an effective message. 

Framing carbon pricing in the context of climate change increased female engagement 

among the swing audience (44%) as well as engagement from younger women (18-44). 

Younger women, and women in general, are usually not very engaged in carbon pricing 

stories. 

• Stories that include Indigenous participation tend to do better. 
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#1 performer

Engagement breakdown 

of moderates

Total reach and engagement

from friendlies + moderates
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#5 performer
Total reach and engagement

from friendlies + moderates

Engagement breakdown 

of moderates
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#8 performer
Total reach and engagement

from friendlies + moderates

Engagement breakdown 

of moderates
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High performers

• This performance tier saw more variation in the types of stories than the extremely high 

performers. 

• 5 out of 10 were about carbon pricing. In terms of messaging, the most successful carried 

the message “listen to the experts, not the politicians”. The second most successful carried 

the same message, pitting Ontario Premier Doug Ford against economists. 

• Other carbon pricing messages that were effective: 

 •  Revenue being invested in cool Canadian cleantech: “turning windows into transparent   

     solar panels.”

  •  Showing carbon pricing working elsewhere (Sweden).

  •  Doctors backing pricing (again, “experts”).  

• However, when we looked at the data from our boosted posts over the entire test period, we 

saw again that engagement with carbon pricing stories skewed male. On average, the ratio 

between male and female engagement on carbon pricing stories among the swing audience 

was 68% male / 32% female. So while these messages resulted in high reach and engagement, 

we can assume that the majority of engagement came from a male audience.

• Another important note to keep in mind about carbon pricing’s high performance is that 

during the test period, carbon pricing was saturating the news due to the Saskatchewan 

and Ontario court cases, the federal backstop coming into effect on April 1, and the 

implementation of the Climate Action Incentive rebate. Because topical stories tend to get 

higher engagement, there was more focus on carbon pricing stories and likely higher interest 

in the topic than usual.

• Other high performers included two EV stories, the story about Canada warming twice as 

fast as the rest of the world, and an Indigenous participation story about solar replacing coal. 
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#10 performer
Total reach and engagement

from friendlies + moderates

Engagement breakdown 

of moderates
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#11 performer
Total reach and engagement

from friendlies + moderates

Engagement breakdown 

of moderates
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#13 performer
Total reach and engagement

from friendlies + moderates

Engagement breakdown 

of moderates
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Poor performers

• Stories about corporations purchasing renewable energy are poor performers. All three 

stories that we posted of this type fell into the poor performing category. This is consistent 

with how we’ve seen corporate social responsibility stories do in the past.

• Social postcards do worse than stories or video. (They also run into boosting problems 

because of the amount of text on an image which Facebook penalizes.) All three postcards 

posted during the test period fell into the poor performing category. This is a very small 

sample size, and there are, of course, exceptions, but our experience in this test period as well 

as outside of it is that producing a postcard for the sake of producing a postcard often leads 

to poor results.

• Climate action incentive posts are poor performers. Two out of four of our climate action 

incentive posts fell into the poor performing category (one was a postcard).  The other two 

were average performers (one was a video). 

• Climate change stories can be poor performers. (But not always.) Unlike electric 

transportation stories which have a high predictability of performing well and resonating 

with a younger male audience, climate-change-related stories saw a high amount of 

variability in terms of performance as well as with which demographic would be the most 

engaged. Of the 19 climate change stories we posted, five were poor performers, 13 were 

average performers, and one was a high performer (Canada is warming at twice the global 

rate). 
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#107 performer
Total reach and engagement

from friendlies + moderates

Engagement breakdown 

of moderates
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#112 performer

Engagement breakdown 

of moderates

Total reach and engagement

from friendlies + moderates
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#113 performer

Engagement breakdown 

of moderates

Total reach and engagement

from friendlies + moderates
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Video

• Unlike regular posts, we boosted for 10-second views, not engagement.

• Audience retention drops after 10 seconds so get your message across in 10 seconds.

• The top two videos both had text making a compelling point within the first 10 seconds.

• Talking heads perform poorly.

High performers

Poor performers

Average performers

2

4

1

REACH
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10-SECOND VIEWS

EV commuterGuelph solar

company

Ontario 

low-carbon 

family

E-buses Ontario solar 

homeowner

Climate 

Action 

Incentive

Listen to the 

experts
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Click to watch videos
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#1 video performer

Click to watch video

Total reach and engagement

from friendlies + moderates

Engagement breakdown 

of moderates
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#2 video performer

Click to watch video

Total reach and engagement

from friendlies + moderates

Engagement breakdown 

of moderates
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• Electric vehicles—especially non-cars—are king for reaching a younger male audience 

(25-34). This does not necessarily imply that EV stories perform poorly with women, just           

that they perform comparatively better with men. We’re currently exploring targeting EV         

stories exclusively to women.

• Symbolic milestone stories usually see high engagement (ie. “the first ever,” “the largest X 

in Canada,” or when renewables replace fossil fuels.) 

• Indigenous participation tends to help a story (ie. A First Nations energy company is 

building the largest off-grid solar and storage project in Canada.) 

• On carbon pricing messaging: Invoke expert consensus, Doug Ford as the figurehead for 

the anti-carbon tax movement, the cost of climate change being higher, and real-world 

examples. That being said, our swing riding data showed that men are much more engaged 

when it comes to carbon pricing than women (68% male engagement vs. 32% female 

engagement).

• Ultimately, Facebook is a story medium. In terms of performance, the story matters more 

than the message. Strap your message to a good story. 

Reach and engagement takeaways
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The following analyses are based on the swing riding 

audience we targeted. The results helped us to determine 

preferred stories among moderate Canadians. 

Male engagement in general was much higher than female engagement. Many stories had 

male engagement in the 70%-90% range whereas when the balance of female engagement 

was higher, the percentage was just 50%-70%. This can be seen in the following data, where 

the highest engagement of the best-performing stories with men were in the 90%-95% range, 

whereas the highest engagement with women were in the 60%-70% range. 

EV stories saw the highest engagement from men, with ages 25-34 the most engaged, 

followed by ages 35-44. Other stories that performed better with men were stories about 

carbon pricing, the clean economy, corporate leadership, and energy. On average, the ratio 

between male and female engagement on carbon pricing was 68/32. When it came to the clean 

economy, men engaged at an average ratio of 65/35. Stories about corporate leadership had an 

average of 61/39. It’s interesting to note though that the companies profiled may have an impact 

on gender engagement. For example, a story about Google and GM purchasing renewable 

energy received 63% male engagement, whereas a story about Starbucks doing the same received 

higher engagement with women (59%). Energy-related stories—such as the cost of renewables 

falling or stories about the energy transition—leaned male with an average ratio of 59/41. 

With women, climate stories and the #FridaysForFuture climate strikes saw the highest 

engagement. Ages 65+ are the most engaged, followed by ages 55-64. Climate emergency 

stories leaned female with an average ratio of 56/44. Women also tended to react favourably 

toward stories about the health risks of climate change, with an average ratio of 54/46. Based on 

the stories we tested, when it came to the key political demographic of women aged 35-44, we 

saw overall low engagement. A 2017 study on increasing civic engagement in the U.S. through 

Facebook found that women between ages 20 and 60 were less likely than comparable male 

users to engage in political conversations on Facebook. This finding may help to explain why we 

saw overall low engagement from younger women. 

Framing issues that tend to perform better with men through a climate lens resulted 

in higher engagement with women. For example, you can help a message like carbon pricing 

(which skews old/male) do better with younger women by making it about climate change as 

Gender analysis

https://mitgovlab.org/updates/hard-but-possible-increasing-civic-engagement-through-facebook/
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well. A post with the headline “Climate change is more expensive than the carbon tax” saw 

female engagement rise to 44%, which is notably higher than the average of 32% on other 

carbon pricing stories. Another example was a post on how “Denying solutions is the new 

climate change denial.”  This post received 53% female engagement. The post took climate 

policies like carbon pricing then pulled it into the climate change denier frame. This is a good 

example of how framing can help you reach a slightly different audience.

 

https://www.facebook.com/cleanenergycanada/posts/2141283755957725?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2129558747130226?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2129558747130226?__tn__=-R
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Five misconceptions about driving an EV in winter

This 26-ton excavator is fully electric.

Ford is electrifying its F-series. 

Ducati is shifting gears and going electric.

Stories with the highest male engagement

https://www.facebook.com/cleanenergycanada/posts/2031132790306156?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2042621885823913?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2039800802772688?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2046817658737669?__tn__=-R
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Netflix’s new nature documentary series has a clear message: It’s bad. It’s urgent. It’s our 
fault. We can still fix it. Our Planet is a eulogy, a confession, a slap on the wrist, a call to 
arms.

A new study has found that global warming has contributed to increased pollen levels on 

three continents, resulting in longer and more severe allergy seasons.

Stories with the highest female engagement

More than 1.5 million students participated in Friday’s global climate strike

How Greta Thunberg’s strike against climate change became a global movement 

https://www.facebook.com/cleanenergycanada/posts/2138776129541821?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2138776129541821?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2138776129541821?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2145352642217503?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2145352642217503?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2108477285905039?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2096778077074960?__tn__=-R
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Women aged 65+ were our most engaged female audience demographic. Generally, for 

women, the older the age segment, the more engaged they were. 

For men, the age segments varied more depending on the post. As we saw above, the EV 

stories performed best with a younger male audience (25-34 and 35-44). But beyond EV 

stories, generally the older 55-65+ segments were more engaged. 

       When it came to carbon pricing, younger women were not engaged. Female engagement 

came mostly from the 55-65+ age segments. However, younger women engaged more when 

climate change was included in the framing of the message. For men, engagement was more 

varied on carbon pricing, but generally, the older the age segment, the more engaged they were. 

That being said, men aged 25-65+ all had significant engagement.

With Doug Ford stories, we saw the same patterns: men were much more engaged than 

women, engagement from women came primarily from the 55-65+ segments, and male 

engagement generally skewed older, but a much wider demographic was captured (35-65+).

Age analysis

POST STORIES FROM CREDIBLE SITES

To prevent the spread of misinformation, Facebook’s new algorithm prioritizes 
trustworthy sites.1 People are also more likely to click, read, and share stories 

from sources they trust.

1 https://www.forbes.com/sites/kathleenchaykowski/2018/01/19/facebook-to-prioritize-trust-

worthy-publishers-in-news-feed/#217c510b28de
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“With the growing complexity of Facebook’s ever-changing algorithm, finding the best times to 

post to Facebook has never been more difficult.”1

Moreover, timing is becoming less relevant:

“Facebook introduced an update to its EdgeRank algorithm that relies more on individual user’s 

affinities and less on the timing of content published. This means that as a marketer, your posts 

are more likely to be seen by those who have interacted with your brand on a consistent basis 

rather than by those who are online at the perfect moment. Someone may see your post from 3 

days ago in their feed this morning if they’ve recently shown interest in your brand.”2

General wisdom1 says that early afternoons are the best time to post to Facebook. We post once 

in the morning and once in the afternoon. That being said, the best time to post to Facebook 

depends on each specific brand’s audience. Here’s when our followers are online:

1 https://adespresso.com/blog/best-time-to-post-on-facebook/
2 https://www.customermagnetism.com/timing-social-media-posts-matter/

Timing analysis

In terms of the day of the week, all days are comparable. In terms of time of day, 9am-7pm 

PST is when most of our followers are online. 
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Appendix: Stories by cost-per-engagement

Budget: $25 (10 stories) 

1) 0.07 – Ford government increasing energy bills and pollution #energy

2) 0.08 - Halifax and Vancouver city councils have both unanimously declared climate emergencies and are ramping up efforts 
to tackle climate change. #climateleadership

3) 0.09 - The Bank of Canada is committing to investigate and be more transparent about how climate change will affect the 

country’s economy #climateleadership

4) 0.10 - Corporations bought a record amount of clean power last year, with tech giants like Facebook and Google leading the 
pack. #climateleadership

5) 0.10 – World’s lake cover shrinking as global temperatures climb #climatechange

https://www.facebook.com/cleanenergycanada/posts/2122295714523196?__xts__%5b0%5d=68.ARDpCOp4NLpz8Iho4uOFrfGDJJEOtDUO1yLwed-f1HVzm2ncmChYxHtzTPucYo86Egl-fs1AvbsrTU7uVJYlgVq8yNRaJoSUgPHXFrHvP_rw6kA-3Ft-8vk1P2jYcf-SxH2g_sJYNoDxL6fY2CXHyf5YPE5bDuZaSKZjV31YjB_h7fc6wbOjGuvKM9kFGabCs7jR7p5hvkjGdTKLvRcrBaxLhCSdjYGpypkfr9sbvxMswiCDpTAeq_0zNto0ws-WkT5hvd5VVMYu8C-ELHB6uTpQDEZQtNDdfvzoJ20MW5FJOW8-oIhNNJ3Jw43NISnpwp0Dj9oDUWJm_fWBnyPhTiVVgg&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2048772968542138?__xts__%5b0%5d=68.ARBhgF4dpKOG1MMSI0bHhR4lNQeIim1TR8jg2a4stve0BWKuvEpQsq57U27dP2wsIoLi8lNbsIKHkfzqk0qHFBd5pKxl_O4dFrve3vEMx86GTqpCtnP-hlo7t66gnUZ8qL_CAov9O7Btq09VU25TnVGqW31SDnbl-K6sFkOGJszuxzE3Tc7VrMv4M6f5XPy_qZsG8KJxyzCaWi0DfWbN1xsINMTSlOqE66vGJ_4ryro3yhZaDlS2beBsSRGoI5SH_UdT2TBEpI-w9Wy4VMrxDDGkcsMUdX4uKwUvvyxBMs68jS5r3TDraFJC8Caeqn0PnIxde5wdw4GjiqKFdSh_HnttCg&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2048772968542138?__xts__%5b0%5d=68.ARBhgF4dpKOG1MMSI0bHhR4lNQeIim1TR8jg2a4stve0BWKuvEpQsq57U27dP2wsIoLi8lNbsIKHkfzqk0qHFBd5pKxl_O4dFrve3vEMx86GTqpCtnP-hlo7t66gnUZ8qL_CAov9O7Btq09VU25TnVGqW31SDnbl-K6sFkOGJszuxzE3Tc7VrMv4M6f5XPy_qZsG8KJxyzCaWi0DfWbN1xsINMTSlOqE66vGJ_4ryro3yhZaDlS2beBsSRGoI5SH_UdT2TBEpI-w9Wy4VMrxDDGkcsMUdX4uKwUvvyxBMs68jS5r3TDraFJC8Caeqn0PnIxde5wdw4GjiqKFdSh_HnttCg&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2123649851054449?__xts__%5b0%5d=68.ARDXrqzrakEL09Ek4hDgMGILI5--DPkfrl16kLsX6JXdsCLae7H60OiY2XZRi5ekB3wV_M9my8O8h4jUz6kcqCV4rTVMQo9IppHbO9uwmMUpK3o2Jyyqr-eOCDhDwLTthurn8fCWTCHOZq98osN5B43cJDSBll56jIOgys-J3C30iAoLLBo52hXN7zkdAixzN7G8Gj_2HTKqXfDEb27nnEeuATxoQNgZNcOnfyNjw18HmtF141Ob71mkqTRcOMLrgyTv9aZ8HqYQ6ELRYjvY2N8mD774VIMqJ93PKKLGZdjLWse816vvsrz3wAeQ5X9jhgwkhaWIgUSaycCbk8dWlU2O2g&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2123649851054449?__xts__%5b0%5d=68.ARDXrqzrakEL09Ek4hDgMGILI5--DPkfrl16kLsX6JXdsCLae7H60OiY2XZRi5ekB3wV_M9my8O8h4jUz6kcqCV4rTVMQo9IppHbO9uwmMUpK3o2Jyyqr-eOCDhDwLTthurn8fCWTCHOZq98osN5B43cJDSBll56jIOgys-J3C30iAoLLBo52hXN7zkdAixzN7G8Gj_2HTKqXfDEb27nnEeuATxoQNgZNcOnfyNjw18HmtF141Ob71mkqTRcOMLrgyTv9aZ8HqYQ6ELRYjvY2N8mD774VIMqJ93PKKLGZdjLWse816vvsrz3wAeQ5X9jhgwkhaWIgUSaycCbk8dWlU2O2g&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2051460451606723?__xts__%5b0%5d=68.ARCaeUxtUQa8C3oduy-nWbusnvCWvD-KRG6UtmVlbERt7fdAVa0XXxQRuI9YeIYixrvovMoyaeaBJpWyxUcEyrQgjHzpr_b5E1VP3Ehr7UYJC-kZC4kU8krEUdtpWKWesHwx2j4zVqNN1C9k7FP41kis9YUhg_Xq9vf_ca9UmaPVgFQH_ytQMWkZuGV15ZDdySMrTFktLxuix_Guzd0aMAGI-rOw7vQ8HD2EbLyXQ72a-QWE7wTzFeGk9f4adXusEpgmnt5Qc874WRb5cO1ahYXfFW6OrDg45eblsnY-dTO_2nwRaMFTmKYPIx8m5kyYq9wJBMpBHVN580mg9MQZgeaDMQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2051460451606723?__xts__%5b0%5d=68.ARCaeUxtUQa8C3oduy-nWbusnvCWvD-KRG6UtmVlbERt7fdAVa0XXxQRuI9YeIYixrvovMoyaeaBJpWyxUcEyrQgjHzpr_b5E1VP3Ehr7UYJC-kZC4kU8krEUdtpWKWesHwx2j4zVqNN1C9k7FP41kis9YUhg_Xq9vf_ca9UmaPVgFQH_ytQMWkZuGV15ZDdySMrTFktLxuix_Guzd0aMAGI-rOw7vQ8HD2EbLyXQ72a-QWE7wTzFeGk9f4adXusEpgmnt5Qc874WRb5cO1ahYXfFW6OrDg45eblsnY-dTO_2nwRaMFTmKYPIx8m5kyYq9wJBMpBHVN580mg9MQZgeaDMQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2045473362205432?__xts__%5b0%5d=68.ARCtZoeeLkB_BGoqcxvxtM26ONRRl0fySbjfwG02Tdz4Nopj-wUkpY0OICT7PUBTBNtFM182Ffu4GY-dJzmx3d5HNXAZ6Ny9QAKEUzDIk-UhTzTSwE6xJNFIYk460RBAs6wreF8k6Qmei35hy28nEfDVfY6wQ0IgexDMtsiah26TtzX9w7ggWPt8epMoz5kMHmA214-He4iq2XIM0UTY9KMDn4bnY_H4V4b8bZPDIgpctg8DXWRB4P8GrHGMl_h_9TPdachH94WB0vIeoTB_mldhOREVRwbO9QLj6PvnVpl2ohGo2Hm12g13lZ1UV7mwb8h7LFnpJ0sji1nTpJsaXQg10g&__tn__=-R
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6) 0.11 - According to the World Economic Forum, the biggest global risks of 2019 are extreme weather and the failure to 
tackle climate change. #climatechange

7) 0.12 - Volkswagen is supercharging its investment in electric cars, expanding its portfolio to include the manufacture of 
batteries and charging stations. #EVs

8) 0.12 – Google, GM launch group focused on expanding renewable energy purchasing #climateleadership

9) 0.13 - Climate Action Incentive explainer from H&R Block #carbonpricing

10) 0.19 - 12 Canadian companies made this year’s Global Cleantech 100 (POSTCARD) #climateleadership

Budget: $50 (19 stories) 

1) 0.04 - Germany, one of the world’s biggest consumers of coal, will shut down all 84 of its coal plants by 2038 
#climateleadership

https://www.facebook.com/cleanenergycanada/posts/2025581200861315?__xts__%5b0%5d=68.ARAnfH2GQp5WuGuQmnTgDvBNnwEd48Zc_XNjxxSBiT5Xh1Hk18sxNP_VWpJG4F1IWHkkj83Hat-SoA9rJVczVXR2DsdrHq-W9SWrKPtP-wh9CWJ8w0AL-NjeS6FgVtZWjQdMfzu-mssIeeXuhH6Js0gGM0AwB8Cn04u6til1dhFhWX0SzvaGTn97QTAZ0e-5_EJrJ_C9eSgOdhSJuacmQ9qAyHMnKIixHfpvTUbs3JvLDTl2soInCyfN-JLtIYI5ma2Q71Bmto4dEnLYfF7pnN5Hpj0WMah7oeNhrGprDM__WdQSFnTlZ-wL0qFSt2ZdzZ1QmYXCF7--fmOvhaadfYNOfg&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2025581200861315?__xts__%5b0%5d=68.ARAnfH2GQp5WuGuQmnTgDvBNnwEd48Zc_XNjxxSBiT5Xh1Hk18sxNP_VWpJG4F1IWHkkj83Hat-SoA9rJVczVXR2DsdrHq-W9SWrKPtP-wh9CWJ8w0AL-NjeS6FgVtZWjQdMfzu-mssIeeXuhH6Js0gGM0AwB8Cn04u6til1dhFhWX0SzvaGTn97QTAZ0e-5_EJrJ_C9eSgOdhSJuacmQ9qAyHMnKIixHfpvTUbs3JvLDTl2soInCyfN-JLtIYI5ma2Q71Bmto4dEnLYfF7pnN5Hpj0WMah7oeNhrGprDM__WdQSFnTlZ-wL0qFSt2ZdzZ1QmYXCF7--fmOvhaadfYNOfg&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2050059471746821?__xts__%5b0%5d=68.ARA0kkPOwaB3EPfGxgyk-Z94sAH_AD3HZI9rLQtU4IYf5kq27zP7db85wbzD5gyXtWrYVggP6FT0oqXKK3zN9IVmyL8_-PBko5N74PbPgPab-3AWGrqU-MOineP6kTIZVkOsAoxYJgyy6EcJvTNlZ1Bp-luJ-RkU7Wr5bpTtWco-d107Sj3dHRYo0d4j1wu5bJoGJsoz99b3WjCMn6RY_VDoLFihy4DCFeXkIOMSCnEHebyB4rzge8c8tIKRx8OUxRyQUqOq5WMSIAidl23mwXvLB2RBonObx70eDwjaS5Di6VmWqO6NOEnFosujSTxr2CwdJh_Fhm8SMQTjMmnEomxMVg&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2050059471746821?__xts__%5b0%5d=68.ARA0kkPOwaB3EPfGxgyk-Z94sAH_AD3HZI9rLQtU4IYf5kq27zP7db85wbzD5gyXtWrYVggP6FT0oqXKK3zN9IVmyL8_-PBko5N74PbPgPab-3AWGrqU-MOineP6kTIZVkOsAoxYJgyy6EcJvTNlZ1Bp-luJ-RkU7Wr5bpTtWco-d107Sj3dHRYo0d4j1wu5bJoGJsoz99b3WjCMn6RY_VDoLFihy4DCFeXkIOMSCnEHebyB4rzge8c8tIKRx8OUxRyQUqOq5WMSIAidl23mwXvLB2RBonObx70eDwjaS5Di6VmWqO6NOEnFosujSTxr2CwdJh_Fhm8SMQTjMmnEomxMVg&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2125279830891451?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2118294231590011?__xts__%5b0%5d=68.ARAW5ZtI7MwA1N7ezHbGyyXV4LuF-dNX5rxF-MZE8-KzAZSgUKMIDF8SLuNpbRr-FvIR8oP8TrpU-B0OCTEmV5cIrr5lHOK7P4-bxiXpGcr95tnG092RkzofMnxtWknKMtuheMSA2AdEdegVGIND7CZnGcO9x3USkB9nzpAhSBwN9QG1shKmqPA_2xAQDNweyWh82psa0dM-tf4SWsT5fl_iZo9wjbc_dPjLQo1ZblqQ48fVQaMOTbEeoHiwPRrLZmdQj3v7KXuVvTEUKOmZQ4N8sie0QuMNC3x4Ay1_gzRNWOLuY_LXUCoMgYk27pfituxLB_O9J3SMa385EpJSQy79DQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/photos/a.364561160296669/2042436439175791/?type=3&theater
https://www.facebook.com/cleanenergycanada/posts/2041402959279139?__tn__=-R
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2) 0.04 - Thanks to a grant of carbon tax revenues, this Edmonton company is one step closer to turning windows into transparent 
solar panels. #climateleadership 

3) 0.06 - Five misconceptions about driving an EV in winter #EVs

4) 0.06 - A NASA-led study has made an alarming discovery: a gigantic cavity is growing under an Antarctic 
glacier and human-induced global warming could cause it to collapse within the next 50-100 years. This 
would cause sea levels to rise by two feet, flooding coastal cities around the world. #climatechange

5) 0.07 – As the carbon tax debate heats up in Ottawa, Canada should look to B.C. #carbonpricing

6) 0.07 – The latest carbon tax proponent? One of the world’s biggest oil companies, Shell #carbonpricing 

https://www.facebook.com/cleanenergycanada/posts/2041270429292392?__xts__%5b0%5d=68.ARDD0xW9iu2pj82DtQ5_NTVeRsXpNuqwXBEalYoNhfxeLyULrUvT1V02Csviv1zPpOyqD5Lbm--8jEi8OigNU32TFHNaNrEnvVS1bL1bEokdvVepICMcJgATe1e-W4JZwU8MW1QxQJSoFyGIn8qMVeaOSrnNewLNEukngkauDvrBs764PUsXf6CaCnDF7gsW4eNd_D4K_EwOx5UXD2hIahM1ihSxk1stdt20lW4UcHrSSPsvJhzqHwbz9w3M0DPLeHYqL086zsntdA9uSiU5GL3Nq1L1ov1LRkzdCn-KsOSFsQ0E1cmPESL3_YCx7HEc4-mZUNJ2np4lCAQI_h7fIEeY4g&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2041270429292392?__xts__%5b0%5d=68.ARDD0xW9iu2pj82DtQ5_NTVeRsXpNuqwXBEalYoNhfxeLyULrUvT1V02Csviv1zPpOyqD5Lbm--8jEi8OigNU32TFHNaNrEnvVS1bL1bEokdvVepICMcJgATe1e-W4JZwU8MW1QxQJSoFyGIn8qMVeaOSrnNewLNEukngkauDvrBs764PUsXf6CaCnDF7gsW4eNd_D4K_EwOx5UXD2hIahM1ihSxk1stdt20lW4UcHrSSPsvJhzqHwbz9w3M0DPLeHYqL086zsntdA9uSiU5GL3Nq1L1ov1LRkzdCn-KsOSFsQ0E1cmPESL3_YCx7HEc4-mZUNJ2np4lCAQI_h7fIEeY4g&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2031132790306156?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2072831772802924?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2072831772802924?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2072831772802924?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2044118895674212?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2132534333499334?__tn__=-R
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7) 0.08 - Black & Decker is bringing low-cost, solar-powered water pumps to farmers in rural India. #climateleadership 

8) 0.09 - 75% of renewable power generation is now cheaper than coal production in the U.S. And by 2025, the entire U.S. coal 
system will be out-competed on cost by wind and solar. #energy

9) 0.09 – Don’t forget to claim your Climate Action Incentive. 70% of households will get more back than they pay. 
#carbonpricing

10) 0.09 – Climate change threatens to wipe out most wild coffee species #climatechange

11) 0.10 - Winter sports may be the latest casualty of climate change. #climatechange

12) 0.11 - Starbucks is one of the top purchasers of renewable energy in the U.S. #climateleadership

https://www.facebook.com/cleanenergycanada/posts/2091505920935509?__xts__%5b0%5d=68.ARAQt3LhvCtsYQJqGGrS9JGRb58yABNduQlYeFNdGCxpV4qRSoUbIJT3aXzkBJi8gmTiROmWWUngTRNv8hGCIcWYkmT1b95yqI_QPgnOkZoJv5EQu1Bpwv4wjTPNNKZP5it6adL4H7A5zKjQ8Ums3wlTNDyPjuKTu47VJEIurqkGGk0YQn-v09w0BTh8sE_-sVSTdjLL2QqTab0oegi9Pm4iIBhyLPgs6vLmOgeqIkKFATSIN3BrbxyOd99IBcga18vX7T2VaqkOIKhc6IHK2_bYgTXAyXS2nam2zq6zp4h1mm4MwK_eTeDljuNj4FOax1FglVXoQ-FdTFgyvNYxJh7t3w&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2119339038152197?__xts__%5b0%5d=68.ARBDgv9Fu41sE8tZCU4jf4bBrwljqpdrWJ2MGg0AQfR_5yCOaY-Ob0w3byxAKDu9zeyBlahi7qFgNp8QVpF42cLR2GikL7NjLEkddcXatXzVQKXlOvYS3vCxRhtBxqCiA71DSxpGVDKMvo7HiAYrVah8De6Nh2rqLq9ah3mRuH79slNcTObrQhTLi68WiVtrvFenTbi3fYFV2GgvDWpk7HEjmaZRwb-AX9NFxNG8P9fnihJcGnHvxATx4MQdQm79JamMJMxtSCUEVXwYR1mPH6K1ioEmO812jRqakOl19EEU3llrpYq9fro_rXU1qdivcANZy_zg-4vKzXZTlCQYSrubXA&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2119339038152197?__xts__%5b0%5d=68.ARBDgv9Fu41sE8tZCU4jf4bBrwljqpdrWJ2MGg0AQfR_5yCOaY-Ob0w3byxAKDu9zeyBlahi7qFgNp8QVpF42cLR2GikL7NjLEkddcXatXzVQKXlOvYS3vCxRhtBxqCiA71DSxpGVDKMvo7HiAYrVah8De6Nh2rqLq9ah3mRuH79slNcTObrQhTLi68WiVtrvFenTbi3fYFV2GgvDWpk7HEjmaZRwb-AX9NFxNG8P9fnihJcGnHvxATx4MQdQm79JamMJMxtSCUEVXwYR1mPH6K1ioEmO812jRqakOl19EEU3llrpYq9fro_rXU1qdivcANZy_zg-4vKzXZTlCQYSrubXA&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2125084024244365?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2125084024244365?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2029021550517280?__xts__%5b0%5d=68.ARDK0CWNYvNz1yftmERtTxzhA-9hYqyGr4vj79O2l20NGDvUBI_xzlwJZMQ0Y_R0rjOMVpVjtlSpFM-EdxcWlfPrThtSCdnHDqEFTChVAnRv4tJ1K72cXlRnsXrfK8ql8o9QUtDicvpheMwYjlz1jZFRDt6Go93Q-N5F5E0b8ar1iwiUVL_UnlBix0jAez8J3usxpvk5uVCJDOA0oSllojXS_zPMjIhCjt-jhVDIkXIy8Jg3toz-wz2PBb9aQwA5oRHrifSRaqkV1nsY9XyNsbBQhC5XhRf9oGdyHYGwm33HlJ2PArW39VVr9Qs9PKrLAWqxzjjVN58oHdDWwiSMaxJUcw&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2075566075862827?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2150829005003200?__xts__%5b0%5d=68.ARAIdXVU9VXNQkxabwqqq293H1naFpNjjlmd0SUG-Z8aM9csvzbQeChyVvnpHd9h6-HZgHdbLxp3ew_bpjGUkn8r2vEAvz2ZLOjlv25PXdF1bdO9gCiZU4LdiPa64rF2wVEqJUuexyzUAA2qCzL5dzfRfuP9V3R5iBlYEylwMJD6nANEJUYkYQlZhk9aXDI9c4hum8gWnXWXDDpspqB3dEX9hadcwZ4SesKyVcHZcjp-41jodxIsYTA3AC2QxKkF30NmRYynB20zLfe4E4zk8Lz50ncFTZVwdgIaBtZnHWgjoARfy2onEiID1muWNPps66pz6_U16O2bu-eUX63GcnzyAA&__tn__=-R
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13) 0.12 - Sales of electric vehicles are up 125%, and there are now 93,091 EVs cruising Canada’s roads—90% more than a 

year ago. #EVs

14) 0.12 - Car2Go is electrifying its fleet in Paris. #EVs

15) 0.12 - In 2015, air pollution caused 8.8 million deaths, compared to smoking which is estimated at 7 million deaths per year. 
#climatechange

16) 0.13 - Carbon tax rebate will give 70% of households more back than they pay (POSTCARD) 
      #carbonpricing

17) 0.13 - Mitsubishi is going to start selling a home solar system that’s compatible with Mitsubishi’s electric and hybrid cars. #EVs

https://www.facebook.com/cleanenergycanada/posts/2061569333929168?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2061569333929168?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2091445147608253?__xts__%5b0%5d=68.ARDqPU2LPvpr6u0yJLNEPEW13fpCrWxU3IxDFBHHv5BI62zApEDHWckkJlorhPVjB6lKF19fDp8UPW3fN2BhQz01UR4Ryh9QTocXn88qHygKlfaj2GX8VAsPFIYlg5v_9EbbojJrM2S00fHbc3ObKzhW1Js9z6u2hv7tnAhUt0u8eAZBTNDCfjoQhDilvVwM6YQAQXhR_HSvNaK7ovR4bAK6d_ActmZadsT9TueAHeNBGE6FziPa-YJi1nENCfX6Lz_aAet3yzydjFwmRSMvX6nPe4CJSCIsMqlXkBfH3Z0vkgEsUi1pXwZA1jbEHuuD2Q3bSxdsFLmasKxy1Ddr28HBWQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2110778872341547?__xts__%5b0%5d=68.ARApZTNiycbryGX3Y7MMN1ICQT3r9eYgCicE-pBE_PxBcxckeZawPj0TEkyUXbOK2oO9EuoPwuWfhvvgB9VDATjGhZtoFAwETYDvY6N1xKziemFbnXaFATAHcyMLhj8YOzCBXrYkHSaSr2T5DX8OCrCp-MscbQn_3ZvnlCz-5InqOttBCZkvI1Jqxox8XjQAX7TJCW7jBYpay_mDwPQ3FskIQmGhekLXP6wKUx59W458bBQcU4XoRROvWrmhqVj3R26WloKPDEiM2XURpUG3z2c-ef8gUZ2WX0eZ4JHgl_73GDmxuK1QAJcH6rc_7gQY1UFnhvLbGthnyEYJeNSNlDJNGw&__tn__=-R
https://www.facebook.com/cleanenergycanada/photos/a.364561160296669/2066318150120953/?type=3&theater
https://www.facebook.com/cleanenergycanada/posts/2112322332187201?__xts__%5b0%5d=68.ARAmw7WJkTq_mCrXXXe4KfSwvv-lZIYbL9HDOgJUz33apeRaGY9KNEhc45mTCuKLd8nja_CoetHxznNJS56QTgiqA9JXx-f_N8GchBF2khPiLsGGgTd9qTDJ5RAV-mDF1rNc1FsIih2-67Sj0qXzppBrak5yovED-221x-uxEWw7sqHU1OGMNhd33GuZauKk0ghDg9KPgKSuLGh1rbxkCQw0RJmwH-d6Mz8UfPNNniWKbCp0wbPab3zJb2lC1SRUffTTcor4fd6pi82-GZiHQfizTzc3MaG1v3toZ86YxzvVRNHwCuOvWuPIr7OQpAkHG6z6B4M6wAxLMrzBTr8QmLc_yg&__tn__=-R
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18) 0.15 - 30% of Guelph’s city council are electric car owners. #EVs

19) 0.16 - The 2018 Boat of the Year was a 600-passenger hybrid tour vessel equipped with batteries from BC-based Corvus Energy. 
#EVs

Budget: $75 (1 story) 

1) 0.08 - The cost of wind energy has fallen 70% in the last nine years. In the last decade, more wind energy has been built 
than any other form of electricity. #energy

Budget: $100 (56 stories) 

 1) 0.06 – Carbon pricing works in Sweden #carbonpricing

2) 0.07 – Poll: Most Canadians aren’t buying Ford’s warning of a carbon tax recession #carbonpricing

https://www.facebook.com/cleanenergycanada/photos/a.364561160296669/2100302880055813/?type=3&theater
https://www.facebook.com/cleanenergycanada/posts/2094195837333184?__xts__%5b0%5d=68.ARCMVOYapaBq3Gt6bQsshS_b4NJ2OXOEYShLPNPF3DxyWqHdD-D_KYOge8MYpXEZX27ZqKAeFgII8bWLsKc_WhxMeyjRs3KcybufqrbiYQQP4sXe7eiQzSrjaxxfaPAZCmugZJINZOGrGtg_L0jJp_Ji215gFp3OZDI_u5GAqlX8-PmK9k47pfU8T3GvatlOdMZjIERkp35ZZ9YGmazUW6VR_fMnV7hyN40_EN_TxQl-pH-FKssczo1fohB-LcZ2PpbFyAgL5i_boi1XyPQ5SX7W7k97_CJv8qYPODuxkOWh_MShOEcTNxE-LsFJRKEI0yxO37zF7msYWvn4b0c2teR6bQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2027060270713408?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2027060270713408?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2039973682755400?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2102767539809347?__tn__=-R-R
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3) 0.08 – Yukoners to get first carbon tax rebates this fall #carbonpricing

4) 0.08 – New hydrogen train unveiled in the UK #EVs

5) 0.09 – Our op-ed: Denying solutions is the new climate change denial. Carbon pricing is a proven and effective 
way to cut pollution. Yet some politicians continue to attack solutions that address climate change while offering no 

solutions of their own. #carbonpricing

6) 0.09 - Hundreds of emissions-reductions projects have been funded by the Albertan carbon tax in the last two years. 
#carbonpricing 

7) 0.09 – Kingston declares climate emergency #climateleadership

8) 0.09 - Alberta has set records for the lowest prices in Canada for subsidy-free renewable power. #energy

https://www.facebook.com/cleanenergycanada/posts/2035502203202548?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2029869960432439?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2129558747130226?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2129558747130226?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2129558747130226?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2129558747130226?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2098048360281265?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2095322910553810?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2087195574699877?__tn__=-R
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9) 0.09 - It is imperative that the party elected in 2019 treat climate change like the public health crisis it is. #climatechange

10) 0.09 – BC budget funds nearly $1billion for climate action #climateleadership

11) 0.09 - Rising emissions puts the future of younger Canadians at risk. An Intergenerational Climate Coalition is intervening 
in the Saskatchewan and Ontario carbon tax court cases arguing that Canada has an obligation to protect future gener-
ations from climate ch #carbonpricing 

12) 0.09 - The past five years have been the hottest years on record #climatechange

13) 0.09 - Ford is electrifying its F-series. #EVs

https://www.facebook.com/cleanenergycanada/posts/2084506311635470?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2081627568590011?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2078733455546089?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2078733455546089?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2078733455546089?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2060193080733460?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2039800802772688?__xts__%5b0%5d=68.ARAYDpBuGO556oN6Or2DP5WV93EPk9tuXu4W1dDVxcT5mhBlyemkPGqwJOAIq-fTBJX7rZ1zVO4eyXPOX-ExED7Fy2ls7UcTlZ8AMSsDTSWBILUUbhhU6U5mDtX8vj269yvLZi5c95WrYXeUlEOme6IiihtP_T_nZ8haqsHqkCMgWPBUSLL7Iv5gcldXMdOElED56LCuEQo37WTJ3QtGSC_ebntwu6GWJ5HSmSboRyo6OUqeDCozP7iUHfUjDugKWKcmAixrhthTaJFppksOcIPjkWYTs3gb3oHcv4-c9TYZGDHx2OXMHVLAl336ujtLWZ6LUoBpFw4tzWG-Kdfxxe1aLw&__tn__=-R


37

14) 0.09 – Construction equipment is going electric #EVs

15) 0.09 - This Calgary-based company is positioning itself as the first large builder in Alberta to include solar on every new 
single family home it builds.  #climateleadership

16) 0.10 – Carbon pricing is a cost-effective option for dealing with externalities #carbonpricing

17) 0.10 - These eighteen countries have reduced their carbon emissions by implementing a strong framework of policies. 
#climateleadership

18) 0.10 – How Greta Thunberg’s strike against climate change became a global movement #climatechange

https://www.facebook.com/cleanenergycanada/posts/2038866149532820?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2036995973053171?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2036995973053171?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2084331141652987?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2082983545121080?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2096778077074960?__tn__=-R
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19) 0.10 - Toronto is the latest Canadian city to consider taking oil companies to court to help shoulder the costs related to 

climate change. #climateleadership

20) 0.10 - More than 1.5 million students participated in Friday’s climate strike in cities around the world.  #climatechange

21) 0.10 - B.C.’s Corvus Energy is the leading global manufacturer of batteries for electric ferries and has just been awarded 
another contract to power five more electric ferries in Norway. #EVs

22) 0.11 - Love these photos of the huge #FridaysForFuture climate strike turnout in cities around the world.  
#climatechange

23) 0.11 - Upgrading to more energy-efficient systems not only cuts your carbon footprint, but also your energy bills. #energy

24) 0.11 – Florida to build world’s largest solar-powered battery system #climateleadership

https://www.facebook.com/cleanenergycanada/posts/2122477294505038?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2122477294505038?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2108477285905039?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2043838699035565?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2043838699035565?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2105261556226612?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2090418024377632?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2126811020738332?__tn__=-R
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25) 0.11 - Canada’s electricity sector is facing a shortfall of 20,000 workers. #energy

26) 0.11 - In a businesses-as-usual scenario, climate-change-related damage to infrastructure is expected to cost $300 billion 
over the next decade. #climatechange

27) 0.11 - Based on a high emission scenario, a study by Environment and Climate Change Canada has projected that the 

Atlantic coast will see a sea level rise of 75 centimetres to one metre by the end of the century.  #climatechange

28) 0.11 – Netflix’s new nature documentary series has a clear message: It’s bad. It’s urgent. It’s our fault. We can still 

fix it. Our Planet is a eulogy, a confession, a slap on the wrist, a call to arms. #climatechange

29) 0.11 – Abacus poll: nine million Canadians will make climate change a top-two question they vote on in the upcoming 

https://www.facebook.com/cleanenergycanada/posts/2149766305109470?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2146757282077039?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2146757282077039?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2139965032756264?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2139965032756264?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2138776129541821?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2138776129541821?__tn__=-R
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election. #climatechange

30) 0.11 – Renewable energy now accounts for a third of global power capacity #energy 

31) 0.11 – Volvo delivers its first electric trucks #EVs

32) 0.11 - In the last three weeks, six new solar projects have been green-lighted in sunshine-rich southeastern Alberta. #ener-
gy 

33) 0.11 – Poll: Most people disagree with Ford on whether carbon tax will cause a recession #carbonpricing

34) 0.12 - Putting a price on carbon pollution is fair, highly effective, and essential policy to combat climate change and it’s 

widely endorsed by economists and environmentalists alike. #carbonpricing

https://www.facebook.com/cleanenergycanada/posts/2136805936405507?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2133800000039434?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2077346169018151?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2075690482517053?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2055796164506485?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2101542099931891?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2101542099931891?__tn__=-R
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35) 0.12 - B.C.-based Corvus Energy is providing the world’s largest battery system for hybrid-powered cruise vessels in 
Norway. #EVs

36) 0.12 - This nine-passenger all-electric airplane may be taking off as early as 2021. #EVs

37) 0.12 – Norway’s giant oil fund dives into renewables #climateleadership

38) 0.12 - Paris is planning on buying up to 800 electric buses to replace diesel ones. The city has pledged to buy only all-elec-

tric buses starting in 2025. #EVs

39) 0.13 – Energy analysts forecast the end of coal in Asia as Japanese investors back renewables #energy

https://www.facebook.com/cleanenergycanada/posts/2085746538178114?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2085746538178114?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2077126465706788?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2139623262790441?__tn__=-R-R
https://www.facebook.com/cleanenergycanada/posts/2142560142496753?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2142560142496753?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2112181148867986?__tn__=-R
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40) 0.13 - Inside Tesla’s 100% renewable design for the Gigafactory #climateleadership

41) 0.13 - Quebec-based heavy-duty electric vehicle manufacturer Lion Electric has just unveiled their latest offering: a class 

8 urban delivery truck. #EVs

42) 0.13 – Rising temps could melt most Himalayan glaciers by 2100 #climatechange

43) 0.14 – Food giants are lobbying U.S. Congress for climate action and a price on carbon #carbonpricing

44) 0.14 - A new study has found that global warming has contributed to increased pollen levels on three continents, result-

ing in longer and more severe allergy seasons. #climatechange

45) 0.14 - In the race to electric aviation, B.C.-based Harbour Air Seaplanes is aiming to be the first to take off. The company 

https://www.facebook.com/cleanenergycanada/posts/2150996278319806?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2109525589133542?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2109525589133542?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2052977764788325?__xts__%5b0%5d=68.ARC147VFRYKwyUDv-vpRd0E3j2W2VtIHaJzdPhj519xIwkhpk9KwtGuvfuPSXVaDQSVXApaQH20IWyjvPGigkWYVjxFIUQgA8h4sXrbX0rwmONI5mpGdvbDcTnkYOkVIJIG9mhAjjHXcEYyUkPVW3T5hZASz_P2VtOeNJCBY__Ny4bG2cK9HZWY0WqTPAJrKLU8V1IpLPun_feFJ3BvWebXZSsLsGoHNd72kQQYWQW4zc18s-G4_hdv3UxaSvqLFyeuMXHtraslqbohSlKNRHmsiFr-p9OgZw9cwqU6g0DoxlR8pwQcZAXsMd8JPyhpqEfoDbKFdDaCPjwmpg0kHa5KuXA&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2148561781896589?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2145352642217503?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2145352642217503?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2140979792654788?__tn__=-R
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expects its first passenger flights to be operational in 2021. #EVs

46) 0.15 - Highlighting record sea level rise and temperature increases, the World Meteorological Organization has reported 

that the physical and economic impacts of global warming are accelerating. #climatechange

47) 0.15 – Canada has some world-leading climate policies #climateleadership

48) 0.16 – Nissan Leaf the first EV to break 400,000 in sales #EVs

49) 0.16 - With one of the cleanest grids in the world, Canada is well-positioned to seize the massive, growing global oppor-
tunities in the clean economy. #energy

50) 0.16 – Experts support carbon tax #carbonpricing

https://www.facebook.com/cleanenergycanada/posts/2140979792654788?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2130946136991487?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2130946136991487?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2149661045119996?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2110971362322298?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2074142266005208?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2074142266005208?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2073918436027591?__tn__=-R
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51) 0.17 - These businesses in provinces that already have a price on carbon say that the policy has actually helped them lower 

their operation costs, rather than create a financial burden. #carbonpricing

52) 0.17 – Canadian cities missing the bus on electric transit, report finds #EVs

53) 0.17 - The green building industry is a $3.3 billion market opportunity that could deliver up to 1,700 jobs for BC. #ener-

gy

54) 0.19 - For a country that’s home to leading electric bus makers, Canada is slow to adopt them. #EVs

55) 0.19 - Intergenerational Climate Coalition speaking for younger and future generations in support of carbon pricing in 

https://www.facebook.com/cleanenergycanada/posts/2143825992370168?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2143825992370168?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2115189441900490?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2101748953244539?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2113809938705107?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2065043073581794?__tn__=-R
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the Saskatchewan and Ontario court cases. #carbonpricing

56) 0.21 – Did you know: Canada is home to four leading electric bus makers? (POSTCARD) #EVs

Budget: $150 (3 stories) 

1) 0.10 – A proposed solar farm just outside of Calgary could be Canada’s largest. #energy

2) 0.11 - Harley-Davidson is shifting gears and going electric. #EVs

3) 0.11 - Oslo will become the first city in the world to install wireless charging systems for electric taxis. By 2023, all tax-

is in the city will be zero-emission and by 2025, all new cars sold in Norway will be zero-emission. #EVs

https://www.facebook.com/cleanenergycanada/posts/2065043073581794?__tn__=-R
https://www.facebook.com/cleanenergycanada/photos/a.364561160296669/2113901175362650/?type=3&theater
https://www.facebook.com/cleanenergycanada/posts/2094014654017969?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2135294816556619?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2119466561472778?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2119466561472778?__tn__=-R
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Budget: $175 (1 story) 

1) 0.05 - This 26-ton excavator is fully electric  #EVs

Budget: $200 (17 stories) 

1) 0.08 - Ducati is shifting gears and going electric. #EVs

2) 0.08 - Thanks to revenue from the carbon tax, a First Nations energy company is building the largest off-grid solar and storage 

project in Canada. #energy

3) 0.08 - Petro-Canada is building Canada’s first coast-to-coast fast charging network.#EVs

4) 0.09 - Canada is warming faster than rest of the world, with Northern Canada heating up at more than twice the global average. 
#climatechange

https://www.facebook.com/cleanenergycanada/posts/2042621885823913?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2046817658737669?__xts__%5b0%5d=68.ARBQ3Ev6mJ8eP_WOZaKKWNcouqCuL2U60MTos5D27Xk5XZuaGpTQ0haMcuRTTr69Vh3g9SJIFkMfKMtXZ5vtKY0hztVeLMSn5PO72E-eOVOMu4ng1PcYAA_R27bMyEqoR7HmrJbHu6mpW21VkJWqv5GVV6B_LPVgXbUVDK4uWpMUHbzA4IM7UxHVhu2Ot025ZzmVU-SkO1Mpw1yRHOKQID01KV4orwXB6tBSFqLRZMCmZC9SuQqqaPg6zUxW7kuVrQcF7x2JQF6n-xGAAAhyWEolpBI7pCgroC1YR_SVgz6P1TCwnE-MEjt8tDIwr_kl05B6kbot9Cmok2JvYxquKaUovA&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2061364967282938?__xts__%5b0%5d=68.ARAeNinkXRfeRhWUoJXAX_VWQYuVY9MKfoV8y0rs_SiuiBN3t6Fn0vyLaeNR6asErnS6Y2pbkRRmX-v_gr5Nhdy8zwEJCD6IqTp3i8lZ1tWlhzuEIWfsCSVJ3Ie22MWn3UiZTio-uTd39kpRsRK_Wx1-OUdrOISrAY0qen1lMFud4fPMMVby-dbX_03i3A174J0QQB4fPpU5MOqy2A49cRDmVm9yMhl74oZVVG6rfB0agIVYbplEBJJRgdq9loryC0YHKMIt1Q4NDT8t-F6TZGVzn0H8UIMRoinFguU1UCgQQJ0VHAQVwPS67yDSmA0XI9I3-V50_1AbcoKzXJqY2rTprw&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2061364967282938?__xts__%5b0%5d=68.ARAeNinkXRfeRhWUoJXAX_VWQYuVY9MKfoV8y0rs_SiuiBN3t6Fn0vyLaeNR6asErnS6Y2pbkRRmX-v_gr5Nhdy8zwEJCD6IqTp3i8lZ1tWlhzuEIWfsCSVJ3Ie22MWn3UiZTio-uTd39kpRsRK_Wx1-OUdrOISrAY0qen1lMFud4fPMMVby-dbX_03i3A174J0QQB4fPpU5MOqy2A49cRDmVm9yMhl74oZVVG6rfB0agIVYbplEBJJRgdq9loryC0YHKMIt1Q4NDT8t-F6TZGVzn0H8UIMRoinFguU1UCgQQJ0VHAQVwPS67yDSmA0XI9I3-V50_1AbcoKzXJqY2rTprw&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2070083826411052?__xts__%5b0%5d=68.ARAqgAum7hFGnhJhhQfD4qOGI_DNeuj2vBBiJMS8592r-c0rxgT4y7x8g93ZEGogxkZ0TytOIEv7_XfBN4P3Gkr9y0TsWGHPUOecXzuO0g8LfzC4p9sM94C0UzkrNJ9W1vYzUyZUclRSAKMKnXzEXLRJ-vuUdMqXxXzAD93S9Wtra1sEukT9CJJXrZ5bDHemfroJV31otOrEQXYRwqstEzjz2uD1a7zkMRgT0jsJxnhUzc-9xc-R9NYUZUc_iXLZJL-oC7shRdlLKiRCHRXG3qrIV3DBcHEeRFu4sjvJ7euxHzjUaP4nBa8pM6c10MbqhTOGtBm-k9uqN8Bk_LwadAQeGw&__tn__=-R
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5) 0.09 - An old tailings pond that has been capped may soon be the site of Western Canada’s largest solar farm. #energy

6) 0.09 - When Premier Ford made the unsubstantiated claim that “the risk of a carbon tax recession is very, very real,” he may have 
overestimated the influence it would have. Economists were quick to disagree with him—and it turns out a majority of Cana-
dians do too #carbonpricing

7) 0.10 - Climate change is a public health crisis and Canadian doctors are prescribing putting a price on carbon pollution as the best 
remedy. #carbonpricing

8) 0.10 – Three new solar facilities in Alberta contracted at lower cost than natural gas #energy

9) 0.10 - Kudos to Alexandria Ocasio-Cortez and Ed Markey for having the bold and ambitious vision to tackle the climate 

https://www.facebook.com/cleanenergycanada/posts/2054457884640313?__xts__%5b0%5d=68.ARCAGibF0Cj9n8NuTpM5sLHDaq4BhaVsmsWu9Shpxb3ZE6UZ2QEljQLGuVL_a5KSqBJFjGee1hsTVYr6-jQE00P4WzngU3FdZvR1nCK6XQEljcvCZvRBXs2Yui6B7cGLazO4aZHyTaB7IPEPmcXmsmCy4vAJtMnxke76IomG4pM3JnGuat7XZpGFwiYqTUQ1QPTOoVzWOppnbPa1ZMqaOkh2ljy6JK855URUSBAgrGzOrrYLA4Xj0MkLufYPnKTYij_PXOhYrQeV3cwYKR5T_TO6sheWYRzJWSciQPunukoJZj-sjcvTg5jar8UEMQhFLCZpIiq2_zwd14Mqq3Lf7D2OfQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2059983417421093?__xts__%5b0%5d=68.ARDJtfcUHIM3WwKmVlqEdsPR2v2_hApipDq1HLAE_K8yDdE4j2ukT8j2fZlavyF3nITMpjHoA20-Clp9lH1xu2gpYcYJHP3SYSX5ux5UcKdw_45ej9XtwMSN95Htn_pcZqvBvQgd28tqbHVhPfHnehNuAL5p8tW3T4UyLNoDaAN8eTmamLqrZMO2os8-9bkVeN2g6AKDzA1g9dzqmMzAecR2yruVHUFRuG20i97l1hFvayWTR7JLiDPsW3B5ySeJW5VfkdVzLpq5k4Ma1De32Q0xJ3_QMI8qcEHAn521bRTd6a7oyQAG8nZtEuWw0piarEKGOR9N072xh0jWfWXtFzp2JQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2059983417421093?__xts__%5b0%5d=68.ARDJtfcUHIM3WwKmVlqEdsPR2v2_hApipDq1HLAE_K8yDdE4j2ukT8j2fZlavyF3nITMpjHoA20-Clp9lH1xu2gpYcYJHP3SYSX5ux5UcKdw_45ej9XtwMSN95Htn_pcZqvBvQgd28tqbHVhPfHnehNuAL5p8tW3T4UyLNoDaAN8eTmamLqrZMO2os8-9bkVeN2g6AKDzA1g9dzqmMzAecR2yruVHUFRuG20i97l1hFvayWTR7JLiDPsW3B5ySeJW5VfkdVzLpq5k4Ma1De32Q0xJ3_QMI8qcEHAn521bRTd6a7oyQAG8nZtEuWw0piarEKGOR9N072xh0jWfWXtFzp2JQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2059983417421093?__xts__%5b0%5d=68.ARDJtfcUHIM3WwKmVlqEdsPR2v2_hApipDq1HLAE_K8yDdE4j2ukT8j2fZlavyF3nITMpjHoA20-Clp9lH1xu2gpYcYJHP3SYSX5ux5UcKdw_45ej9XtwMSN95Htn_pcZqvBvQgd28tqbHVhPfHnehNuAL5p8tW3T4UyLNoDaAN8eTmamLqrZMO2os8-9bkVeN2g6AKDzA1g9dzqmMzAecR2yruVHUFRuG20i97l1hFvayWTR7JLiDPsW3B5ySeJW5VfkdVzLpq5k4Ma1De32Q0xJ3_QMI8qcEHAn521bRTd6a7oyQAG8nZtEuWw0piarEKGOR9N072xh0jWfWXtFzp2JQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2092583530827748?__xts__%5b0%5d=68.ARBM_KaqRI_5zvedFDhENxTws1b4EVkkxFWe77LwTslVBMnEKy68wzzV5AfBsCrrIAB75BKwXTllxg49zR4ZhZYNB1de7u-xM252WH6ZN6Whr-E_fV5cWu_QKRslKfhhgOvwwrzLCqAa5EgBapLcLMCiXz8QwIFjEf4aMKGhgFezRgucUAHhVK3N-Wdl_E7oz2PFM7mk8PKC-jX72bAAqPOb7_DxAa5ANXBQW9HNQPKvYXTAw9hcCk6cxgdAnPCDjIhpPYjKMB_kraxMvQqmCqEQ9FkcrrJWzUL5i8KguksT8wkVbrLXH5ZBHqiDCj9KoCJzs13Mh5Xv9xyVy6YvM4YLkA&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2092583530827748?__xts__%5b0%5d=68.ARBM_KaqRI_5zvedFDhENxTws1b4EVkkxFWe77LwTslVBMnEKy68wzzV5AfBsCrrIAB75BKwXTllxg49zR4ZhZYNB1de7u-xM252WH6ZN6Whr-E_fV5cWu_QKRslKfhhgOvwwrzLCqAa5EgBapLcLMCiXz8QwIFjEf4aMKGhgFezRgucUAHhVK3N-Wdl_E7oz2PFM7mk8PKC-jX72bAAqPOb7_DxAa5ANXBQW9HNQPKvYXTAw9hcCk6cxgdAnPCDjIhpPYjKMB_kraxMvQqmCqEQ9FkcrrJWzUL5i8KguksT8wkVbrLXH5ZBHqiDCj9KoCJzs13Mh5Xv9xyVy6YvM4YLkA&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2072407002845401?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2059033167516118?__tn__=-R
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crisis with the action it requires. #climateleadership

10) 0.10 - BC-based Harbour Air is looking to become the first all-electric fleet of commercial planes in Canada. #EVs

11) 0.10 - New Mexico has just passed a bill that will require all electricity from public utilities to come from carbon-free sources by 

2045. #climateleadership

12) 0.11 – When we debate carbon pricing, can we at least stick to the facts? Listen to experts, not politicians. #carbonpricing

13) 0.11 – Climate change is more expensive than the carbon tax #carbonpricing

14) 0.11 - Ontario Power Generation has partnered with First Nations to transform what was once the largest coal-fired power plant 

https://www.facebook.com/cleanenergycanada/posts/2059033167516118?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2120827691336665?__xts__%5b0%5d=68.ARDd8sTwAa7NVWAIjdwOzCdjtZs8KW0rNm2EGXAcHdqLauqMNoIhIsfHTPXPl0yJIGic56iG5DvrEddw3GWSh2lxsJ7hevL1xOe8bf7AbgdlZSYf2Nx3Ue0XzZGczCcJw7LcmPr1t2F1JvQQluwJ38U2teYc-TL4N39d5G8Eavy_BqLiKG6Whct2ScUjy5m9ezkU6XvwZYquirsZT-FE6cPkm3iiIw2YlCZB3ZT_QqTLwCyH0DpH9TTz4H3ihbW0o-7T-ZUZtnJ3_ooc9mXQ7uTw9nvxFcC2QK7OGHQDs8_Xsh62Wn2CbS3-rFfp_xkbRLOQk0YgrTxzUHW_JSzZdbqsdQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2102955393123895?__xts__%5b0%5d=68.ARCJQiQzLhff1Gr9KpARrt1nu1Xd57ZINL70EgxxCS5TJgevgXpbv0Xmk7xXoDrGv94rCO65mWYm_iwYi9UaK3-Lgt_F5gBSLcv3nUsdEnLphp_dFRiqwIBviGwGN7LkaWJYlI3gLJCX1Ri7y8QAFoOq9-GEo05iEuOj6x1t-GO4I56HfXY_lotscqn9WXVgzAtB5W6OA9I7qpTrNx3OL8VqfKilGSSF-fFKS7ZSsrPdVcaoF1yGXOQQGQF_i-8b-MSlESgk_L4-H8a_Y_QnUyG3sabh0bx_aPBsSTB2--s4bNWDPXtItUIMz2sCcG45QUgfm7j-wnqaZuv6SCv_jGc8gA&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2102955393123895?__xts__%5b0%5d=68.ARCJQiQzLhff1Gr9KpARrt1nu1Xd57ZINL70EgxxCS5TJgevgXpbv0Xmk7xXoDrGv94rCO65mWYm_iwYi9UaK3-Lgt_F5gBSLcv3nUsdEnLphp_dFRiqwIBviGwGN7LkaWJYlI3gLJCX1Ri7y8QAFoOq9-GEo05iEuOj6x1t-GO4I56HfXY_lotscqn9WXVgzAtB5W6OA9I7qpTrNx3OL8VqfKilGSSF-fFKS7ZSsrPdVcaoF1yGXOQQGQF_i-8b-MSlESgk_L4-H8a_Y_QnUyG3sabh0bx_aPBsSTB2--s4bNWDPXtItUIMz2sCcG45QUgfm7j-wnqaZuv6SCv_jGc8gA&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2053247641428004?__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2141283755957725?__tn__=-R
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in North America to a solar facility. #energy

15) 0.12 - With the help of funding from carbon tax revenues, motorists will soon be able to take a road trip through Southern Al-
berta—without having to fill the gas tank. #EVs

16) 0.12 - B.C. is phasing out gas cars with new legislation that will require all new vehicle sales to be zero-emission by 2040. #EVs

17) 0.13 - The U.K. is giving gas the boot. By 2025, heat pumps will replace fossil-fuel-powered heating in all new homes. #climate-
leadership

Budget: $250 (1 story) 

1) 0.11 - In a historic first, more electric cars were sold in Norway than fossil-fuel-powered ones.  #EVs

https://www.facebook.com/cleanenergycanada/posts/2142412409178193?__xts__%5b0%5d=68.ARCn8KALC1KFaquX6v_51h-0mGrGodotjvQOxoGvgms3NUz4vlfcohOV29uwrX73xJOl93gJHT-5IhjuBuXCL3GAzdGNhJ80Nw_g23SpOfvRgnx9-aNLM98aYOwAN2UCMZOiUWF-mx-yMwc4MtEdDklS5ziD1ia2wSBT_-fQra6kwEJMGKcwZLpm5RbJtxgvVJV90ghFiZBRJ9TwC22PkRd2z3Fq2UQj8SSjhOQXrDAPCeJFicCqWpOvez3LLXgm9da9Zvak-6mDVv8i_KmhIeU8ZGvuLEC23jBVS92Re0Ta-DZz2l2hNlAXTE9ERXGZaKWBvtOk4AC8C5oKNkyEfCNsdQ&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2051572118262223?__xts__%5b0%5d=68.ARCRu_0qMGiZbgMOGzXgDOx_CXi-UJfmrQb1lK66aQVAtXlz8UUJcjYypwRfHMCytY8rqKxKsSfJ-c8hdMiEDf9a9ALwZUd-rcDaqGwR-R1wa7kRShxZ2FXpWO8ga9245xUt9oxa7DtcTeUJy2MNT5Nam2YNwedHG1DhWU1ogB_JhymGeo28b1oEPaPcU6GExLC2PAWoA5joFc7a_PfaKYFhhyMg89o8jg7d8n1TYQIma3nbXGvYRt3O4vV2lI_rTRjfdu8RPzGlNdRjjtkSf5kRITinZEf6gN1H9krOJHnuMvDNbGMLjsSrQhPFzAtR-PJE2G0OlaKfnO6nIgH5OxK-4A&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2051572118262223?__xts__%5b0%5d=68.ARCRu_0qMGiZbgMOGzXgDOx_CXi-UJfmrQb1lK66aQVAtXlz8UUJcjYypwRfHMCytY8rqKxKsSfJ-c8hdMiEDf9a9ALwZUd-rcDaqGwR-R1wa7kRShxZ2FXpWO8ga9245xUt9oxa7DtcTeUJy2MNT5Nam2YNwedHG1DhWU1ogB_JhymGeo28b1oEPaPcU6GExLC2PAWoA5joFc7a_PfaKYFhhyMg89o8jg7d8n1TYQIma3nbXGvYRt3O4vV2lI_rTRjfdu8RPzGlNdRjjtkSf5kRITinZEf6gN1H9krOJHnuMvDNbGMLjsSrQhPFzAtR-PJE2G0OlaKfnO6nIgH5OxK-4A&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2145170622235705?__xts__%5b0%5d=68.ARDm_wEZMLWtqhCA4LYmPxdNTl6BOfgri5-s2aLaX0kZqhsRn3Stmw4RgQqbT48MXo5SlRMBw9D8ttAGjgwEdAGXv_jZ4KBzQNV2-kxjUn1L5u4myJFmCO9McxiR0qkkFCfLj7ycuSx8aBHVGD3-Qe02JhFGfdOdmtVO8UPTpMQnzKt2zpjPU-HInTZ8beR22qns1cuxYRiAWEV9tb3rYLWO1n40-5cWTEiRdknhgyixie9uGk6vpV8z_UofEtEGMd14p8Lgmtd5bdo4-LyItYfTA0w-0vhoBdgb9oMb-2fFXXcqtnefBrb-TEVbGbYpQRqNKLk8HoLIX8cVZB-sT_HOPw&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2109609699125131?__xts__%5b0%5d=68.ARBAJPpdXWwMWn0GxJMTVVVeiGr3KG1eU9w7MpNIJlfKutInBO7Ik2SrhIe6qbNYx_J7YFwybOrvzL2IjEaWEkvMD53nq4y3hrAt8KGeSzJeSmLg-kr9mTA52JenzSJQRN2e51H-1ePbSZxSk0qJEJyzuxNed5zvZdcM-TsR9XeYa0pXxSqDdaMkykTFa-SlxQt7s3RB1b_SLJN7V7on3uckgKZF7l9aIyHSsjnquhE5NKOhSQZwogNTQ5A4sFhHQ0u0_8EQtJJiBFhCjjJt8AmllFRq6Ye7kswdAg07S58b_8ozX-0ddHIwUbQJQOjDDJjWZC3IoHj7eN9kuZtObmXS2Q&__tn__=-R
https://www.facebook.com/cleanenergycanada/posts/2132343910185043?__tn__=-R
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Budget: $300 (1 story) 

1) 0.11 - According to our latest poll, nearly three-quarters of Canadians believe that electric cars will make up the majority of 
car sales within 15 years. #EVs

VIDEO (Note this is cost-per-10-second view, not cost-per-engagement)

1) 0.01 – Budget: $200 - Going electric has made a world of difference in fuelling costs for this Ontario com-
muter #EVs

2) 0.03 - Budget: $50 - Steve Dyck of Guelph Solar is helping Ontarians produce their own energy so they can say goodbye to 
their hydro bills #energy 

3) 0.03 – Budget: $100 - Will Canada miss the bus? E-bus report video #EVs

https://www.facebook.com/cleanenergycanada/videos/665288067223944/?__xts__%5b0%5d=68.ARBAliHYoSfvO2dudBh2vQ7rS6sjuQOgA1gVFKXl6msT2OhXBWWskJRhTKiOGJJFuISeJ-bI7G62ByMa6FZpQZqohJh8pM47EGNeGdjiTYadIW5_zEkdPatTIhYjk45d7x1PoGIyLQQxKEiRZzjRSU5L9H0H6tbm1-hwiRNvy15nZi4AV5O5TVPcYZ2piF2lZAhHlVjdH7Q2gAKJ-Q12XmLIClLqkgDAwwynmdwk4NxbrOv6v_xKpIHsARHig9ywD6XrRhailcYZUxxO0YnB-5_QOjIpGYzSN1ukbx0bneRlqlen3anlLAMRCp5Oidmwdrkek4FSDUb4oooHvR9pdhbQI1MBxvKY9k4&__tn__=-R
https://www.facebook.com/cleanenergycanada/videos/665288067223944/?__xts__%5b0%5d=68.ARBAliHYoSfvO2dudBh2vQ7rS6sjuQOgA1gVFKXl6msT2OhXBWWskJRhTKiOGJJFuISeJ-bI7G62ByMa6FZpQZqohJh8pM47EGNeGdjiTYadIW5_zEkdPatTIhYjk45d7x1PoGIyLQQxKEiRZzjRSU5L9H0H6tbm1-hwiRNvy15nZi4AV5O5TVPcYZ2piF2lZAhHlVjdH7Q2gAKJ-Q12XmLIClLqkgDAwwynmdwk4NxbrOv6v_xKpIHsARHig9ywD6XrRhailcYZUxxO0YnB-5_QOjIpGYzSN1ukbx0bneRlqlen3anlLAMRCp5Oidmwdrkek4FSDUb4oooHvR9pdhbQI1MBxvKY9k4&__tn__=-R
https://www.facebook.com/cleanenergycanada/videos/2311187235825370/?__xts__%5b0%5d=68.ARBSgggC-zCdwenOfxdXdmjTSLoWHwODdewpggqKghDZTwDsIP7GMkFAn8_kT_sLHiQeMiLm-iHi9vVZzhWkZn8qHEDPY9iPTN34IiILULGypYriW4BdwBq9I3JsB2f3mddC4R_FWF40gT5mIiV0hnFIX4ZsCpLK_hp6-MGfgsE6BVsNWJfbzeYC4l2cO0_NJoXYPwha_64GQkoq5utSp2-qbxor5Zu5uNfoIBIPEPoEczVN-agRyHgeHtp4ZtpFAni-mFWjkjkB5uBVz-s0mw5p_miNsY8RxR8w9OYFbmITxVnViliKh8e1EbYrwNxybGS_pqoNwi_6z_kDXKDtfZoGzIVkgEnURUk&__tn__=-R
https://www.facebook.com/cleanenergycanada/videos/2311187235825370/?__xts__%5b0%5d=68.ARBSgggC-zCdwenOfxdXdmjTSLoWHwODdewpggqKghDZTwDsIP7GMkFAn8_kT_sLHiQeMiLm-iHi9vVZzhWkZn8qHEDPY9iPTN34IiILULGypYriW4BdwBq9I3JsB2f3mddC4R_FWF40gT5mIiV0hnFIX4ZsCpLK_hp6-MGfgsE6BVsNWJfbzeYC4l2cO0_NJoXYPwha_64GQkoq5utSp2-qbxor5Zu5uNfoIBIPEPoEczVN-agRyHgeHtp4ZtpFAni-mFWjkjkB5uBVz-s0mw5p_miNsY8RxR8w9OYFbmITxVnViliKh8e1EbYrwNxybGS_pqoNwi_6z_kDXKDtfZoGzIVkgEnURUk&__tn__=-R
https://www.facebook.com/cleanenergycanada/videos/236921327152098/?__xts__%5b0%5d=68.ARA3YhwAYPicqGlRYaub6BF6_Oa_FU3zgq74utqBJRHUiAfACBfcQQgxlf_XM6zCztU4ZikCJn4Om5beq2y6SjVXrjqhdv_2RJuPGZ8UQh1eCHzkLZxMl-zrvnAf4_ETHL1LFA0FSijlwt5ZWf0B5645AWhha_MTXH2NZ_IZPsOq4W9TMg5p8fm9mT5zXNuD0rxg67xVS_6JRXCVhlcqlS9Yi7ljaphUZMM0rFm5B1v7CPqt18dqt8ettUoGKgYnKxT51EuoRDXW_AzCYJwJvFf3W_-3HFXwqSgQEcDMzWvkvLavFyNx-BNBOLCEAHhMNiqqpaMUuTFCwHC78yXM6haQ-kH_28RKGSQ&__tn__=-R
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4) 0.03 – Budget: $100 - Climate Action Incentive video #carbonpricing 

5) 0.03 – Budget: $100 - This Ontario solar home owner shares how investing in green upgrades has paid off #energy

6)  0.04 – Budget: $300 - Carbon pricing animated video #carbonpricing

7) 0.05 – Budget: $100 - Low-carbon family video #energy

https://www.facebook.com/cleanenergycanada/videos/550562148771560/?__xts__%5b0%5d=68.ARBxmyTU0JfNY18zDi5PZ_d0Lfq0uXcf8JBR6jZITH2-ZOh7WnnAsDd140SviDxH2nw1mZoa_3XpBnc5ZYS5lmym91CQiYtFXcqnYGWqaw_guXpDexg8PVuBDpkNcAkpM71UOzwVKSovAhXxZGqkW7ZnIIv2aL2bGClFwnWXxxxITtG0d3wBg8XK9BmkfmqYjj9Gv-PkAPh_0Gu274g-1nLlxgalHhAUNviK4uhfuY792kaT7seiqFOimE-wLR24ohCEZFMl6pRh27u6Wzvo2z5zlprTMvjusRYUbs-KMBfRY8XJk9o6_8ojBWQB6GMPl81Sumv2lBjbh6xM40Z3f6pjVQbJ6LuXpF8&__tn__=-R
https://www.facebook.com/cleanenergycanada/videos/317550035630905/?__xts__%5b0%5d=68.ARBnG6D2mjgw0b0BGn57i87pIGcdnfTwRBiDqbcg9F1EBX60k0kFSNZHlxIKChGd4Jga9ZiSbuz5od6U_o0a8egsB_NqFSB8cQweKfy6aptC2-VJZKZqNTlvbVgii4Ab0YWe5sgeD0RoZOU8sIl91XOhXzIqjfNFcUWMDyRXM9p7pi5AEX9JUaYJtOQqYGpMjpEypGFSd5yOF7Kh0qEemlONK7Q0ttmK6wMw_jUIGLPFbaeto2Teq2fWvIf3xLNnZAVOBsIrsqHu2nEvwiOddmGQsLFsOBh2ErfvK4dhRETDP4RZ7jSkD_qTA1q7PoZS136Jn_ARuT_5IbT272oQP6yjbWC04FaNEkw&__tn__=-R
https://www.facebook.com/cleanenergycanada/videos/299983944049420/
https://www.facebook.com/cleanenergycanada/videos/325822271626251/?__xts__%5b0%5d=68.ARBcqeNN7-EUGMMUOo_KQ3cmiXLWiMSf9gWKmh5_4K7yXBtxT4d_eKM8vQydsWzZJBaPKIrxEvOeumPcYzWIv_FfPrXFvrN128CCyEKg7RKpzcGXoXEha0-6ye_kmKFLJF0fysJR7lGpNCLXgefOXONEn_kNef89vahNbACnjAiNHs8L2FrXXUpPq6MmVGdO-olHs-5hhCSZDLyU_93vY1UoRzvOhaNtQCZZ4uPIEjyuoyqaNUfyiMlHyLYYMfHjLEm2X2HFGJZjqqlqWXCKz00Ge2teWkV-3yI6wVNSn5MQR7NcCOugyymqtc8DyFtEg2ofMXfiQ5IBvzHyfFzzSTJ7Vq157k2HQWQ&__tn__=-R

